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Bring consumers together through food, drinks,
and all things lifestyle-related.
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Integrated marketing and communications agency for B % i X

wine, spirits and F&B clients
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WHO WE ARE

 Founded in 2011, Taste Communications, leading
integrated marketing and communications agency
for wine, spirits and F&B based in Shanghai.

* Our mission is to deliver comprehensive PR,
marketing and digital media solutions for wine,
spirits and F&B clients.

« Through highly appraised integrated marketing and
communication strategies, we help our clients to
establish their public images and achieve unique
status among targeted customers.

» With solid understanding of the market, we are able
to provide tailor made marketing, communications,
social media and event solutions for wine, spirits
and F&B clients.

 We are the leading wine marketing agency in
China.

Taste Communications & Bk & # www.tastecomm.com
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OUR STRENGTH

+ Global vision and local insight - A combination of international
experience, a broad local network and a comprehensive
understanding of the industry we serve.

* Insight from insiders - A team of dedicated marketing, PR, events
and social media professionals who understand this unique industry.

+ Complex solution - Our integrated approach to every campaign that
combines traditional, digital and social strategies together will ensure
the right message across your target audiences in multi-channels.

* Exclusive trade and media network — Exclusive connections within
the wine, F&B and hotel industries gain us exclusive pathways to
trade resources. A strategic network of over 2,000 media and
influencers in mainland China and Hong Kong.

+ Pioneer in digital marketing and social media — Our digital team
creates up-to-date and resonating content as a powerful outreach to
help clients enhance online media coverage, create buzz and
generate positive WOM.

*+ We Create Experience — We curate social experiences with a WOW
factor that bring people together through food, drinks, and all things
lifestyle-related, ranging from intimate gatherings to large-scale
events.

Taste Communications & Bk & # www.tastecomm.com
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WHAT WE DO

Wine
Education

360
Integrated
Approach

for Wine
Clients

B2B trade
marketing

Influencers

j KOL&KOC

Social Media
Management

Marketing & Communication Strategy: We craft comprehensive
marketing and communication strategies to effectively position and
promote our wine clients in the market and reach their target audience.
Creative: We craft compelling content and campaigns that captivate
and inspire Chinese wine consumers.

Press: We manage public relations to enhance our client’s visibility and
reputation through media coverage and press releases.

Influencers KOL&KOC: We collaborate with key opinion leaders
(KOLs) and key opinion consumers (KOCs) to authentically promote
our client’s images on social platforms.

Social Media Management: We handle all aspects of social media
management to build and maintain a strong online presence for wine
clients.

Events: We organize memorable events that bring the unique stories of
wine to life, creating lasting impressions on attendees.

Consumer campaigns: We design targeted consumer marketing
campaigns to boost brand awareness and drive sales.

B2B trade marketing: Our B2B trade marketing efforts focus on
matchmaking and building relationships within the wine industry’s
business networks.

Wine Education: We offer educational programs aimed at deepening
the understanding and appreciation of wines among both professionals
and enthusiasts.

Taste Communications & Bk & # www.tastecomm.com
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e lfLey ¢ oy OUR EXPERTISE
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H oo« INTEGRATED MARKETING SOLUTION
- ,,.‘ O . " .+ 360° Integrated Approach — We think far beyond
fond =T .- ' the conventional PR scope and break the boundaries
(g ) between marketing and communication. We pride

ourselves in providing comprehensive and
customized solution catered to each client’s specific
needs.
HAPPY BIRTHDAY
RIESLING 2z - Strategic Planning — The most sounding brand
puses s soze S0 stories are nothing without strategy behind them. Our
PR consulting service always starts with diagnosing
v00, and identifying the best marketing strategy and

‘900 - ,:w proper brand proposition for our clients.

; * Innovative Promotion — We apply creative
\ ' - approaches and experiences outside the traditional
PR realm to help clients develop actionable

} D{"&He , promotion tactics that are proved highly cost-
# EeAns-Owea B effective.

Taste Communications & & & & www.tastecomm.com



M Taste Communications
=

OUR EXPERTISE
WINE MARKETING

All of our team members are wine experts with profound
educational and knowledge backgrounds in wine, holding
WSET Level 3 or above qualifications. We have
extensive connections within the wine industry across
mainland China and Hong Kong. Our wine marketing
services are are extensive but not limited to:

« Strategic planning and consultation

« Trade fairs and hotel show management

* Wine seminars for trade

« Wine tasting events for consumers

* Wine competitions

« Consumer campaign for wine brands

* On trade and off trade promotions

* Press Office

« Social media management and campaigns

* Market trend spotting and intelligence report

Taste Communications & Bk & # www.tastecomm.com
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OUR EXPERTISE
PR, DIGITAL MARKETING & SOCIAL MEDIA

M Ioﬂwin s Tl ==
We have extensive connections within the wine trade media,

] educator networks, influencers, and KOLs in the food and
B wiEl mmé‘:(@[ drinks sector. Our digital team has a proven track record of
achieving great results for our clients through digital and

WF | ( \ !! @ social media marketing.
Y \1\00\ } )
BEORES ﬁ e e L TaLK

Our comprehensive PR, digital marketing and social media
services are extensive but not limited to:

WE BN

* PR Strategy

* Press Office: Press releases, press kit, topic pitch,
interviews

* Press conferences and media events

* Industry awards pitch

* Media monitoring and crisis management

» Digital marketing strategy

» Social media/ KOL / KOC campaign

* Influencer engagement

» Official social media account management

Taste Communications & & & & www.tastecomm.com
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OUR PEOPLE

Taste Communications team are local born local grown Chinese with extended living and
working experiences overseas. We know your needs, speak your language, yet we
understand the market, care about the people.

Founder and Managing Director: Jeuce Huang

*  MAn Art Administration, University of New South Wales,
BA in Design Computing, University of Sydney, Australia.

+ 15 + years multinational experiences in marketing, PR,
events and media within wine, spirits and F&B industry.

*  WSET Level 3 Certificate.

* Asocial media guru and Little RedBook influencer.

+ Passionate about wine, food, travel, socializing, and spotting
consumer trends.

+ Languages: English, Chinese.

Taste Communications & Bk & # www.tastecomm.com
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OUR PEOPLE

Senior Account Manager: Ines Qiu

« MAin Management, integrated marketing communication, |IE
Business School, Spain.

« 8 + years of experience in marketing within the wine and fashion
industries.

«  WSET Level 3 Certificate.

* Languages: English, Chinese, Spanish.

Account Manager: Sherry An

« MAn International Wine Management and BA in Hotel Management,
Hong Kong Polytechnic University.

* 6 + years experiences in wine marketing and e-commerce.

 WSET Level 4 Certificate.

« Languages: English, Chinese.

Account Manager: Echo Mi

«  MAin Wine & Spirit Management, KEDGE Business School, France.
* 6 + years multinational experiences in wine marketing and sales.
 WSET Level 3 Certificate.

« Languages: English, Chinese, French.

Taste Communications & Bk & # www.tastecomm.com
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SOME OF OUR CLIENTS
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CASE STUDY: WINES OF GERMANY

e®00 Representing Wines of Germany since January 1%, 2015 in mainland
-ffi?’..". EEEEE China, covering all aspects of strategy, marketing, research,

Wines of Germany communication, promotion, press, education, social media, trade
relations, trade fairs, consumer campaigns.

\ o0

B e » Q DB = Highlight outcome:

German Wines o.n s . Between 2017 and 2023, the imported wine market in China

Pth to Success in experienced a dramatic decline by 70%, imported volume dropped

China from 7.5 million hl to 2.5 million hl. Despite the challenging market

1R situation, German wines saw growth against the trend, even setting

T ——————— new highs for import value and volume in 2022. Market share for

extremely well in recent years, defying the trend. German wine in China increased from 0.8% in 2017 to 2.5% in
2024.

Press releases

« Over the past decade, we have successfully transformed German
Riesling from a relatively less known grape variety into a super
brand in the Chinese market today.

 We have implemented integrated marketing campaigns and created
highly impactful concepts such as ‘Summer of Riesling’ and ‘Happy
Birthday Riesling’.

Taste Communications & & & & www.tastecomm.com
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Wines of Germany

Vl}lo Joy NEWS ‘ Markets Mexkot Analysis Leaders ';bpws Crime

China’s Gen-Z Is
Spearheading the Rise of the
White Wine
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Highlight outcome (Strategy, Consumer and Media):

In the past 10 years, Taste Communications has helped Wines of
Germany successfully establish ‘German Riesling’ as a super
brand and category leader among the Chinese consumers and the
wine trade through continuous consumer marketing campaigns, B2B
trade events, trade and consumer education, press relations and PR.

We strategically positioned German Riesling towards younger
consumers (Gen Z) and female consumers in China, which proved
to be a huge success and increased awareness and sales results
within the target group greatly.

Taste Communications captured the latest dynamics in the Chinese
alcoholic beverage consumer market for Wines of Germany and
successfully launched corresponding marketing campaigns. For
example, the 'slightly tipsy' trend among Gen Z, the popularity of
semi-sweet alcoholic beverages, and young people's willingness to
spend for self-indulgence.

Since 2024, white wines in China's imported wine market have
performed remarkably well, with Wines of Germany leading this trend.

Taste Communications & & & & www.tastecomm.com
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Highlight outcome (Strategy, Consumer and Media):
Everything centered around Germany's star grape variety: Riesling.
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HAPPY BIRTHDAY
RIESLING
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Highlight outcome (Strategy, Consumer and Media): Online & offline retail promotions
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Highlight outcome (Strategy, Consumer and Media): Online & offline retail promotions
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Highlight outcome (Strategy, Consumer and Media): Restaurant promotions
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Highlight outcome (Strategy, Consumer and Media):
Working with wine trade media and top influencers such as Lady Penguin.

C ® @  https://vino-joy.com/2024/04/16/chinas-gen-z-is-spearheading-the-rise-of-the-white-wine/?utm_source=vin... A
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Highlight outcome (Strategy, Consumer and Media): Our consumer events
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2024 Summer of Riesling Grand Consumer Event
Shanghai Great World Taste Communications & B & # www.tastecomm.com
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Highlight outcome (Strategy, Consumer and Media): Our consumer events

2020 | Love Riesling Feast Festival

Jing’an Kerry Center Shanghai

Taste Communications & Bk & # www.tastecomm.com
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Highlight outcome (Strategy, Consumer and Media): Our consumer events

2019 Riesling Sound & Sensory Experience
Shanghai & Beijing Taste Communications & &k & # www.tastecomm.com
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Highlight outcome (Strategy, Consumer and Media): Our KOL campaigns

+ R® 20°09FAPLOG

2023 Happy Birthday Riesling
Social media influencers gift seeding campaign

Taste Communications & Bk & # www.tastecomm.com
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Highlight outcome (Strategy, Consumer and Media): Our KOL campaigns

TESHLH

Happy Women’s Day

2023 International Women’s Day
Female influencers endorsement campaign

Taste Communications & Bk & # www.tastecomm.com
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\ Highlight outcome (Trade):
| o0
o%00 « Taste Communications maintains regular contact with over 250 wine
0900 EEESE : S : .
@ 1‘5 / importers who carry German wine in their portfolios. We have a
Wines of Germany regular trade mailing list, a WeChat group with over 250 members,

and a B2B WeChat news to communicate the latest news, market
figures, trends, and event information from Wines of Germany.

* We organize German wine pavilions at two major trade fairs in
Mainland China:
* The China Food & Drinks Fair Chengdu
* ProWine Shanghai

« Each year, we also organize four hotel roadshows across Mainland
China, with an average attendance of 500+ trade visitors per city.

* We have successfully connected many German wineries with their
Chinese partners. Additionally, we organize the annual Wines of
Germany Awards dinner, where we recognize the best importers,
educators, retailers, and restaurants.

Taste Communications & Bk & # www.tastecomm.com
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ProWine

ProWine Shanghai
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Wines of Germany Annual Dinner & Award Ceremony
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Riesling & Co. Hotel Roadshows

Taste Communications & Bk & # www.tastecomm.com



N Taste Communications
H Ok E B

Chengdu Food & Drinks Fair

Taste Communications & Bk & # www.tastecomm.com



W‘ Taste Communications
B % @ B

\ o0

o: @
ve® EEEEE

Wines of Germany

Three level German Wine
Education System in China

Highlight outcome (Education):

We established a Three-Level German Wine Education System in
China. We designed course materials, guidelines, and exam papers for
all three levels. We certified 46 wine educators as German wine
certified wine educators.

Over the past 10 years, we have educated over 10,000 wine trade
professionals and enthusiasts across different GWA levels.

We conduct sommelier training or competitions annually. In the past 10
years, we have educated over 2,000 sommeliers and restaurant/bar
staff through online and offline trainings.

We developed online German wine education training videos for
Wines of Germany website and trade partners. We design and produce
various educational materials and brochures for both trade and
consumers.

Over the past 10 years, we have conducted more than 80 professional
seminars at major wine fairs and hotel roadshow events across China.

We invite Chinese educators and sommeliers to participate in trips to
Germany under the GWA umbrella.

Taste Communications & & & & www.tastecomm.com
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Wines of Germany Seminars and GWA courses

Taste Communications & Bk & # www.tastecomm.com



N Taste Communications
=

Sommelier Education and Competition

Taste Communications & Bk & # www.tastecomm.com
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Design and produce Wines of Germany educational materials in Chinese
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Wines of Germany Chinese information channels designed and managed by us:
Wines of Germany Chinese Website www.winesofgermany.com.cn
Wines of Germany Chinese WeChat and Weibo

\00

0000 = 15:21 e

°%%® EEWEA X N 3
Wines of Germany BR ARG BE THREEWSE | RAERSECR  AEESFEX W (TR0 ;
) < REEEE 58

12:23

2024sawwace v

China Riesling & Co. Roadshow
N S#REES BE = A

%@ﬁﬁiﬁm%ﬁﬁ D ¥iaa

@ 13F G2 2a9 XF 1429 HTH

[ 1]
e®00 75 Jahre

o0 Deuts_cl’_wes ) =
Weininstitut
emm AR
EEEEENSMIL75EAE, S
BATFEK1R2TERNT...
FSEEFEHEMES . BERSIET A
RS o s a3 sl
AR (AL 4 K 220G G
32H 18:53 EEHERRE
B [
an

- v T 5
it 'Il, G A = . it
PPp rgl]g %,,‘q U | EEREAAETESNEEE RN S
b

: e y ROCKBUND SOUNDSCAPES & RIUFRIEBAR
ER, REETNTEFK.. EinE T - SR, ESFASNEIRT
7, BREBRE—FoMAR SERDEHE
1R BB 65 TS5 RN REHIEEDPT K30 B — KBRS
WEEESSHPEE, BROEE, Mitnn
B RIFNEE, BASE. 2%

ik ENEm | EEE
B RTEILREKRERE. .

77

® B A, %% ® FREE ENTRY, OPEN TO PUBLIC

FEFRE LG8 HNHER SOUNDSCAPESE R 0UFLEESAER" EFER, SEETM  FEERFotografiska—XISHE35000+TTHEE REXE BERE REER
G IBEHEDS FHEARIBH! BT, BEEESRUL—R!

iR ZE MR G RS SRR | R NS, DB

otografiska—/AIB#35000+nEEETIS, HEE
!

Taste Communications & Bk & # www.tastecomm.com


http://www.winesofgermany.com.cn/

Taste Communications
H Ok E B

CASE STUDY: BORDEAUX BURDIGALA WINE BAR

Media communication and events management for
the first Burdigala Wine Bar and Bordeaux wine associations
Time: 2012 — 2017

Bordeaux Tomorrow Plan: Strategic growth initiative recommending
development of "Wine Festivals" and "Wine Bars" in key markets.

 Burdigala Bordeaux Wine Bar: First 100% Bordeaux wine bar
in China, established in Shanghai (2012 & 2013), aiming to
present a modern and inviting Bordeaux experience. Initiated by
private investor Franck Boudot and supported by the CIVB,
acting as a hub for Bordeaux wine events.

* Marketing & Events: Managed by Taste Communications,
responsible for PR, daily marketing, and organizing various
trade association events, effectively promoting Bordeaux wines
to media and consumers.

* Managed various events and media interview arrangements
in Burdigala Shanghai for CIVB, Bordeaux & Bordeaux
Supérieur, Sweet Bordeaux, Union des Coétes de Bordeaux,
introducing a true Bordeaux concept to the target media and
consumers.

Taste Communications & Bk & # www.tastecomm.com
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CASE STUDY: BORDEAUX BURDIGALA WINE BAR
MEDIA & EVENTS — BURDIGALA WINE BAR
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CASE STUDY: BORDEAUX BURDIGALA WINE BAR
MEDIA ARRANGEMENTS — BORDEAUX WINE ASSOCIATION
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CASE STUDY: BORDEAUX BURDIGALA WINE BAR
EVENT MANAGEMENT — SWEET BORDEAUX PARTY
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CASE STUDY: BORDEAUX BURDIGALA WINE BAR

PRESS CONFERENCE COTES DE BORDEAUX in 2013
MEDIA EVENT FOR BORDEAUX & BORDEAUX SUPERIEUR in 2014
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CASE STUDY: WINE BRAND CAMPAIGN

An integrated online to offline brand campaign for Freixenet
Time: 2014

THE INITIATIVE

Taste Communications was appointed by Freixenet to create an original
brand campaign which increases brand awareness and also generates
sales volume by helping Freixenet get listed into nightlife venues.

Taste Communications created a gift seeding campaign concept called
“Golden Wishes” that engaged with selected media celebrities and trend

Golden Wishes gift seeding influencers to achieve immediate buzz and talking points for Freixenet. The
Brand campaign Key Visual

hugely successful “Golden Wishes” brand campaign created great
anticipation and free advertisement for our original party concept “Golden
Bubbles”, which was later held at one of Shanghai’s most premier nightlife
venue at that time.

THE OUTCOME

« +3,000 positive interactions and +100,000 impressions on Sina Weibo

« +500 people attending “Golden Bubbles” Party.

« 300,000RMB revenue on the event night for the nightclub.

« 100+ post about the party on Sina Weibo.

« 30 online and 10 print coverage, with total advertising value +900,000RMB.

T ALV 24 Gy "‘.1‘}-"& Sl A NS GEN DY
Golden Bubbles Party Taste Communications & % & # www.tastecomm.com
Key Visual
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CASE STUDY: WINE BRAND CAMPAIGN

An integrated online to offline brand campaign for Freixenet
HIGHLIGHT 1: GIFT BOX Design and KOL posting

FT BOX-1 INSIDE Taste Communications & Bk & # www.tastecomm.com
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CASE STUDY: WINE BRAND CAMPAIGN

An integrated online to offline brand campaign for Freixenet
HIGHLIGHT 2: GOLDEN BUBBLES PARTY IMAGE GALLERY

Taste Communications & & & & www.tastecomm.com
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CASE STUDY: WINE BRAND CAMPAIGN

An integrated online to offline brand campaign for Freixenet
HIGHLIGHT 3: MEDIA COVERAGE
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CASE STUDY: MICHELIN RESTAURANT

Michelin 2 star restaurant 8 ¥2 Otto e Mezzo Bombana Shanghai
Michelin 1 star restaurant Opera Bomban Beijing
Time: 2012 — 2020

Three star Italian Michelin chef Umberto Bombana’s restaurants in
Shanghai and Beijing.

Taste Communication act as the full time retainer PR agency in Mainland
China since opening in 2012 to 2020.

Planned and executed comprehensive media and PR services that
engaged with a full spectrum of lifestyle media outlets, focusing the
conversation and creating compelling story angles.

Pitched awards from influential media, including: “Best Italian Restaurant
& Best Newcomer” from CityWeekend, “50 Best Restaurants in China” from
Food & Wine, “Best Restaurant of the Year from Modern Weekly, “Best
Restaurant of the Year” from Tatler, “Best New Restaurant” from Condé
Nast Traveler etc.

Shanghai 8 ¥z Otto e Mezzo Bombana awarded Michelin 2 star since 2017.
Beijing Opera Bombana awarded Michelin 1 star since 2022.

Taste Communications & & & & www.tastecomm.com
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CASE STUDY: NONGFU SPRING Premium Water

The premium water from China’s largest water brand, Nongfu Spring
Time: 2015 & 2016

In 2015, Nongfu Spring introduced its new premium water sourced from the
rare low-sodium mineral springs of Changbai Mountain. This product not
only pays tribute to the natural ecosystem but also embodies cultural
significance, with packaging design that exudes a rich cultural atmosphere.

In 2016, we set the following promotion goals for Nongfu Spring's glass-
bottled natural mineral water, which is primarily targeted at high-end
dining and hotels:

* To introduce this premium product into the high-end dining channel
through collaborations with participating restaurants.

»  Work with Michelin starred chefs for endorsement campaign.

* To enhance the overall brand and product image of Nongfu Spring and
Increase its overall awareness.

» To educate target customers about the cultural value of the product
through differentiated marketing strategies and public communication.

* To sponsor events such as the '2016 China Wine List Awards,'
'CityWeekend Annual Awards," and 'CityWeekend Restaurant Week.’

« Engage with target media and opinion leaders to secure media
exposure.

Taste Communications & & & & www.tastecomm.com
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Michelin starred chefs for endorsement campaign
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High end restaurants & hotels campaign

Taste Communications & & & & www.tastecomm.com



m Taste Communications
=

Premuium Sponsor
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Nongfu Spring Premium Water Events
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A little bit more about us...

Taste Social & bk 7+ 32 I
Taste Social
F= R s

In 2024, we launched our consumer experience brand
‘Taste Social’, aimed at creating ‘wow' experiences that
bring people together through food, drinks, and lifestyle-
related activities, from intimate gatherings to large-scale
events.

Why? Because we believe that exceptional experiences
are key to attracting consumers in the future. People seek
fun, inspirational, and social moments centered around
great food and drinks. If an event is boring, they are likely
to walk away from your brand.

We can also tailor bespoke experiences based on a
client’s identities and stories.

Taste Communications & Bk & # www.tastecomm.com
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JOIN US FOR NO. 1 IN A SERIES:

DINNER

& a night at the

MUSEUM

MONA IS A MEDITERRANEAN FUSION BISTRO

THURSDAY, 12 SEPTEMBER 2024
6:00PM
DINNER |

RMB 800 Museum,
RMB 6
Scan to RSVP

Taste Social
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Taste Social
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LET’'S GET CONNECTED
IR T B AR

Taste Communications Taste Social
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Shanghai Taste Communications Co., Ltd. (China) EiBE2FXIEIEBR AR
Taste Communications Asia Limited (Hong Kong) EKEIE (IiiM) BEAR
Address: Suite 406, No. 798 Zhao Jia Bang Rd, Xuhui District, Shanghai
Tel: 021 - 5153 2455 Email: jeuce@tastecomm.com Website: www.tastecomm.com

Taste Communications & & & & www.tastecomm.com
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